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Dynamic cologne

While Cologne is marked by its  
illustrious past, the city is in no  
way stuck in it. 

making history on the rhine

From holy city and Hanseatic hub to 
media hotspot, Cologne has enjoyed 
at least several claims to fame over 
the past two thousand years. 

THE SPIRIT 
OF COLOGNE
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If there were ever a European city known as much for its 
cultural diversity as its relaxed attitude, it might well be 
Cologne. We are pleased to be hosting you in one of Northern 
Europe’s oldest cities – and, as insiders know, one of the most 
open. From the Cologne Cathedral and modern art scene to 
the daily hustle and bustle, Cologne offers both world-class 
attractions and authenticity.

This historic city on the Rhine is the perfect setting for you 
to experience the new Chevrolet Cruze station wagon. Compact and 
flexible, the Cruze station wagon is at home on the Autobahn, coun-
try roads and in the city. No matter where the drive takes you, we 
think you’ll enjoy the Cruze’s enhanced engine line-up and learning 
about the smartphone integration capabilities of our new infotain-
ment system, Chevrolet MyLink.

Wishing you a wonderful time with the Chevrolet Europe team,

susan Docherty
President and Managing Director
Chevrolet Europe

WELCOME TO  
COLOGNE

EdIToRIAL



Cologne Cathedral and the Ludwig Museum 

MIGHTY COLOGNE
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Historic 
Center

event locations

Cologne Cathedral

Dinner:  
Gaffel am Dom

4711 Haus

Shopping:  
Schildergasse

Chocolate Museum

Rhine Boat Tour

Ludwig  
Museum

Romano-
Germanic 
Museum

Marriott Hotel km 689 
Cologne Beach Club

Cable Car
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MAKING HISTORY  
ON THE RHINE

When the Romans founded Colonia Claudia Ara Augusta Agrip-
pinensium in 50 Ad, they must have known they were onto 
something good. The city known today as Cologne or Köln did 
not disappoint and went on to become one of the most important 
trading centers of the Roman Empire — but it didn’t stop there. 
From holy city and Hanseatic hub to media hotspot, Cologne 
has enjoyed at least several claims to fame over the past two 
thousand years. Germany’s fourth-largest city may not be the 
flashiest, the glitziest or the most provocative, but it probably 
isn’t trying to be. Cologne is simply too busy honoring its fasci-
nating history, creating a new one and making sure everyone 
stops now and then to enjoy the ride.
 
THE MOTHER OF MONuMENTS
It would be unreasonable to talk about Cologne without first 
mentioning its extraordinary Gothic cathedral. Emblem of the 
city and UNESCo World Heritage Site, the Dom or High Cathedral 
of Sts. Peter and Mary is by some accounts Germany’s most 
visited landmark. Construction began in 1248, only to be aban-
doned in the late 15th century, resumed in the 19th century and 
completed in 1880. With purportedly the largest façade of any 
church in the world, to say nothing of its sky-piercing spires, 
the Cathedral is at the very least big. It also contains celebrated 
treasures, such as the gilded triple sarcophagus said to hold the 
bones of the Magi (Three Kings). For this reason, the Cathedral 
was once considered a top Christian pilgrimage site, after Rome 
and Santiago de Compostela.

Cologne Cathedral

Cologne Cathedral (interior) university of Cologne



“Love locks” on the Hohenzollern Bridge
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OTHER LANDMARKS
Apart from the Dom, the city offers other visual cues to its his-
tory. A blend of Roman ruins, Romanesque churches and Re-
naissance buildings can be enjoyed from inside and out. The 
charming historic center, which underwent extensive and 
painstaking post-war reconstruction, also provides many clues 
to the past. Cologne is no museum city, however, and its archi-
tectural gems are mixed in with constant reminders that this 
is a sprawling 21st-century metropolis. The city is packed with 
new edifices, from the non-descript to the controversial, espe-
cially along the Rhine. 

And because the river cuts through the middle of the 
city, the bridges play a vital role both literally and figuratively. 
Among Cologne’s seven major bridges crossing the Rhine, the 
arched and artistically-enhanced Hohenzollern (see box) in the 
city center is the most photographed. A stroll across the Ho-
henzollern, while the wind and trains blow by, might be the ulti-
mate Cologne experience.  

CROSSROADS
Needless to say, Cologne’s history and geographical position 
have helped to shape the city’s character. Apart from its status 
as a commercial powerhouse and archdiocese, the rise of the 
guilds and opening of the University of Cologne in 1388 helped 
to instill a culture of learning and exchange. By the time the 
French arrived in the late 1700’s, Cologne was used to outside 
influences.  

The largest city of the North Rhine-Westphalia Land 
(federal state) is dynamic and diverse. Cologne has one of the 
largest non-ethnic German populations in Germany, and con-
tinues to thrive as a magnet for students. In addition, the pres-
ence of major broadcasters, publishers and associated creative 
industries ensures the city does not stagnate. Important trade 
fairs, like Photokina, and art shows, such as Art Cologne, keep 
on drawing people in, just like the Rhine has over the centuries.

briDging connections
In this age of blogging, social networks, 
crowd-funding and Wiki, doing things in 
or for groups is de rigueur. Art is no ex-
ception. Examples of collaborative artistic 
expression in the public domain include 
social knitting and guerilla gardening —  
and Cologne’s very own Hohenzollern 
Bridge. Since 2008, sweethearts have  
attached around 40,000 “love locks”  
to the famous bridge. If you’re in love, 
you can, too…

!
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The iconic 4711

IN THE FLOW

CologNe poTioNs aNd 
libaTioNs

For a technically landlocked city, Cologne 
is far from dry. Apart from the moderate 
rainfall and occasional swelling of the 
Rhine — making the city one of Europe’s 
most flood-prone — Cologne is celebrated 
for at least three other liquids.  

EAu DE COLOGNE
“Water of Cologne” today encompasses 
the whole category of men’s fragrances, 
but back in 1709, it was anything but ge-
neric. Giovanni Maria Farina, an Italian 
perfume maker who had set up shop in 
Cologne, developed a fresh, unique blend 
of essential oils diluted in ethanol. His 
so-called miracle water — the composi-
tion of which is still a secret — became a 
must-have item of the upper classes all 
over Europe. Rumor has it that his spe-
cial concoction was not only used as a 
fragrance, but added to drinks and food 
and administered medicinally (best left 
to the imagination).  

The success of Farina’s creation in 
the 18th century coincided with sweep-
ing changes in city trade laws, which 
resulted in a more open market. A par-
ticularly enterprising man, Wilhelm Mül-
hens, negotiated the license of the Farina 
name for use by competitors and his own 
eau de Cologne-producing factory on 
Glockengasse. Inevitable legal wrangling 
ensued, and the Mülhens family was 
forced to give up the Farina name in 1881. 

The brand was renamed “4711” as 
a nod to the original Glockengasse house  
number. Little did the Mülhens family  
know how iconic “forty-seven eleven” 
(or “four-seven-eleven”) would become. 
over time, the fragrance would grace the 
pulse points of famous personalities and 
embed itself in popular culture, making 
appearances, for example, in Truman 
Capote’s “Breakfast at Tiffany’s” and 
“The Rocky Horror Picture Show”.

Today, 4711 is produced by Mäurer 
& Wirtz, a German cosmetics conglomer-
ate, while the Glockengasse location has 
been preserved as a museum. of note, 

the eighth generation of the Farina fam-
ily is also still at it, with Farina’s original 
shop on obenmarspforten considered to 
be the world’s oldest fragrance factory.  
 
BEER
As with any self-respecting German city, 
Cologne is exceptionally proud of its local 
beer and beer culture. Kölsch refers both 
to the local brew and the Cologne dialect. 
only breweries in and around Cologne 
may produce Kölsch, as mandated back 
in 1896; in 1997, it became a protected 
designation of origin. 

Kölsch is traditionally a pale, clear 
and hoppy top-fermenting beer, though 
there are different varieties and many 
brands, such as the well-known Gaffel. 
It is mostly served in small glasses called 
Stangen (rods) to keep it cold and fresh. 

Kölsch is meant to be drunk socially, 
which is easy enough given the number of 
watering holes in the city (by some rank-
ings, the highest per capita in Germany). 
Through the years, Kölsch has been en-
joyed by all classes. This allegedly led 
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the language of  
the köbes
Cologne’s beer culture is distin-
guished not only by the beer, but 
the pub waiters or Köbes. They 
may be a bit snappy, but that’s 
part of their charm. With great 
efficiency, Köbes will continue 
bringing you fresh Stangen of the 
local Kölsch beer without being 
asked, and mark your coaster to  
keep track. To signal you are done,  
either place the coaster on top 
of your glass or ask for the bill 
before you are halfway through 
your drink. 

The culture of Kölsch

!
The Marienthal winery Famed Riesling grapes

Karl Marx to quip that if the bosses kept 
going to the same pubs as the workers, 
the proletarian revolution could never 
take flight in Cologne.

of note, the fierce historic rivalry 
between Cologne and düsseldorf — locat-
ed downstream and on the other side of 
the Rhine — also extends to beer. Nowa-
days, ordering an Alt instead of a Kölsch 
in Cologne may not lead to violence but 
a few wry remarks from the famed wait-
ers, called Köbes (see box).

WINE
The Cologne region is also known for its 
wine, in particular the white Riesling. 
While wine was a Roman import, the 
monks of the Middle Ages later culti-
vated the vineyards and made them into 
what they are today. 

The Weingut Kloster Marienthal is 
one of the more famous and picturesque 
wineries near Cologne. It occupies the 
former site of an Augustinian monastery, 
which was consecrated by the Arch-
bishop of Cologne in 1411. The monastery 
suffered greatly during the Thirty Years 
War (1618-1648) and was reconstructed 
in the 18th century, only to fall into ruin 
once more until the 20th century. Today, 
the Weingut Marienthal brings this stun-
ning venue to life through concerts and 
special events, such as those surrounding 
its 875th birthday this year. 



HIGHER GROuND

The Kolumba Museum
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Romanesque St. Pantaleon City of art City of culture (WDR)

iNspiraTioN all 
aroUNd

The Cologne Cathedral is not the only 
reminder of the city’s glorious and 
eventful past. From the 10th through the 
early 19th centuries, the city was ruled, 
if not watched closely, by the Arch-
bishop of Cologne — one of seven Prince-
electors and three spiritual electors of 
the Holy Roman Empire. By the time 
Cologne became a Free Imperial City 
in 1475, a slew of awe-inspiring artistic 
works and monuments had already been 
created. Today, Cologne offers modern 
pilgrims an even wider choice of experi-
ences that celebrate the human spirit.

Religious art — Cologne’s twelve 
famous Romanesque churches harken 
back to its heyday as a holy city. Several 
of these exquisite structures contain 
Roman elements, and nearly all of them 
have been meticulously rebuilt. once a 
year, the churches host a festival of di-
verse religious music (this year, 6-8 July). 
For a more compact immersion in Co-
logne’s religious history, the acclaimed 
Kolumba collection is housed in a strik-
ing building designed by Swiss architect 
Peter Zumthor (2007). 
  

Modern art – Cologne has devel-
oped a reputation as an art city. Apart 
from its many museums, including the 
Ludwig with its top Picasso collection and 
the MAKK (see box), Cologne is home to 
a buzzing contemporary arts scene and 
numerous galleries. The annual Art Co-
logne fair showcases the 20th-century 
works of over 200 galleries from around 
the world.  

The arts — Cologne has also estab-
lished itself as an authority in the per-
forming and literary arts. Respected pub-
lic broadcaster WdR helps to support the 
city’s vibrant scene, as does the presence 
of Europe’s largest music and dance con-
servatory and several orchestras. As for 
the written word, Cologne native Hein-
rich Böll, winner of the 1972 Nobel Prize 
for Literature, may have helped to put 
the city on the literary map; the publish-
ing industry surely plays its part as well. 

The art of living — Sometimes, just 
being out in the city is enough to feel 
what makes it special. For more spec-
tacular proof, the exuberant Carnival 
street celebrations and Cologne Lights 
Festival (this year, 14 July) capture what 
Cologne seems to have a lot of: spirit.  

aPPlying art
Rudolf Schwarz made his 
name not only as an architect, 
but also as the man who led 
the massive post-war recon-
struction of Cologne’s historic 
center. He also designed the 
restored Wallraf-Richartz 
Museum (1957), which houses 
the Cologne Museum of Ap-
plied Art (MAKK). Speaking 
of talent in the applied arts, 
the European winners of the 
sixth annual Young Creative 
Chevrolet contest are being 
announced in early July…

!
time for a game
Technology is only as good as 
the person it serves… or enter-
tains. That is the logic behind 
geocaching, which is defined 
by the official website as  
“a real-world outdoor treasure  
hunting game (where) players 
try to locate hidden contai- 
ners, called geocaches, using 
GPS-enabled devices and 
then share their experiences 
online.” Are you ready?  
on your mark, get set and stay  
tuned for instructions from 
your Chevrolet Europe team.

!
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SIGNS OF THE TIMES

Renzo Piano’s Weltstadthaus

dyNamiC CologNe

While Cologne is marked by its illustrious past, the city is in 
no way stuck in it. For one, striking architecture from local 
and international talent has been popping up, including: 

The Kolumba Museum by Peter Zumthor (2007), fusing 
modernity and the city’s 2,000-year history in its thoughtful 
collection of largely religious art;

The KölnTriangle by dörte Gatermann (2006), which is 
opposite the Cathedral and lower than originally planned after 
protests (the controversy led to the Dom becoming a protected 
UNESCo World Heritage Site);

The Cologne Tower by Jean Nouvel (2001), near the Media 
Park complex outside the city center;

Weltstadthaus by Renzo Piano (2005), home of the Peek & 
Cloppenburg department store;

The Kranhaus buildings along the Rhine by Alfons Linster 
and BMT Architects (2008-2011), as part of an urban renewal 
project (and further up on the river, towards Bonn, the Hotel 
Kameha also makes a bold statement).

Cologne likes to keep things fresh in  other ways, too. To better 
appreciate  the vibe of the city, consider checking out the 
following:

BELGISCHES VIERTEL
This neighborhood is home to trendy boutiques, cafés and funky 
music shops which co-exist with traditional small businesses. 

EHRENFELD 
This down-to-earth district is where serious shopping opportu-
nities, new clubs and old pubs can be found.

GALLERIES
Cologne prides itself on its lively arts scene, which does not go 
into hibernation once the Art Cologne show has come and gone. 
For more affordable inspiration, the large Walther König book-
store on Ehrenstrasse offers a top selection of art books. 

COLOGNE ON POP 
This summertime music festival (this year, 20-24 June) features 
up-and-coming acts at night and talks and panels on the state of 
the industry during the day.
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1 Weltstadthaus 

2 KölnTriangle

3 Cologne Tower in Mediapark

4 Kameha Grand Hotel

5 Walther König bookstore on Ehrenstrasse

2

4

5

3

1
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THAT SPECIAL  
COLOGNE FEELING

 According to purists, you are only consid-
ered a Kölner or Kölnerin if you were born 
there. That makes Marc Kempe, Chevro-
let Europe’s director of Public Relations, 
particularly qualified to wax poetic about 
his native city. Marc believes that Cologne 
is different from other German cities be-
cause it is more tolerant and relaxed – an 
“irreverent island of fun” surrounded not 
by the sea, but by what is sometimes a 
more obedient, serious-minded culture. 

This difference can be felt espe-
cially during Carnival, which Marc says is 
more of a “fifth season” than a mere holi-
day. otherwise, people tend to use the in-
formal form of address and respect each 
other’s differences, as suggested by the 
Cologne expression “Jeder Jeck is anders” 
(fig. Everyone’s different). In any case, life 
is short and “Et kütt wie et kütt” (it will all 
work itself out), so, you know, you might 
as well take it easy and enjoy life…

famous locals
Statesman Konrad Adenauer, best 
known for his work as the first 
chancellor of Germany (1949-1963),  
began his career as Mayor of 
Cologne. Max Ernst, one of the 
pioneers of the 20th-century dada 
art movement, also hailed from 
Cologne. on a more timely note, 
Lukas Podolski, who plays as a 
striker or winger with the German 
national football team, grew up  
in the area and joined FC Köln way 
back in 1995 — which may mean 
even louder cheering during the 
Euro championship. 

!
Kranhaus on the Rhine


